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Agenda

• Treating Every Customer Like Your Only 
Customer

• Oracle Marketing & One-To-One Marketing
• Generating Target Audiences
• Designing Marketing Activities
• Tracking and Using Marketing Metrics
• Completing the One-To-One Marketing Cycle



Treating Every Customer Like Your Only 
Customer

• One-To-One Marketing Strategy

• Based On
– History
– Preferences
– Characteristics

• Increased Customer Response and Loyalty



Challenges

• Maintaining Customer History

• Delivering Consistent Customer Messages

• Personalizing Every Interaction

• Generating Return on Investment



Oracle And One-To-One Marketing

• How To Accomplish This
– Leverage External & E-Business Customer Data
– Generate Target Audiences

• Lists
• Segments

– Design Targeted Marketing Activities
• Source Codes
• Click-Thru Destinations (CTDs)

– Track & Analyze Metrics
• Interaction History
• Responses, Financial Metrics



What Type of Data is Available?

• External Data
– Spreadsheets of Customers
– Data Warehouses with Customer Data

• Internal Data (E-Business Data)
– Interaction History
– Customer TCA
– Order Information



Interaction History



One-To-One Marketing Cycle



Generating Target Audiences

• Aggregate Data from multiple sources

• By Creating Lists 
– List Import
– Natural Language Query Builder

• By Creating Segments



Creating Lists

• List Import
– Import Types
– TCA or Staging Tables
– Types of Import Records

• Consumers
• Organizations
• Organizational Contacts
• Leads

– List Generation



List Import – Flat File



List Import – List Type



List Import – Map Fields



List Import – Review Import



Creating Lists

• Natural Language Query Builder (NLQB)
– Build Criteria on any Data Captured In Oracle or In 

External Data Sources (e.g., Data Warehouses)
– Technical Resources Are Not Necessary
– Allows the Marketer to Focus on Marketing

– Example:
• Customers who purchased product X
• Customers who responded to marketing activity Y



NLQB



Creating Segments

• Dynamic List of Entries
• Built Using SQL or Workbook
• Usually in a Segment Hierarchy

• Example:
– Customers who purchased products in 2007
– Customers who purchased product A in 2007
– Customers who purchased product A with a 

warranty in 2007



Segment



Generating Target Audiences

• Combine Lists & Segments

• Dedupe Entries

• Check Fatigue & Do-Not Contact Lists



Target Audience



Marketing Activity Design & Execution

• Multiple Types of Marketing Activities
– Advertising
– Print
– E-Mail

• Include methods to capture interactions:
– Click-Thru Destinations
– Landing URLs
– Unique Source Codes



CTD



CTD



Marketing Activity Design & Execution

• Marketing Activity Design & Execution Process
– Select Appropriate Medium
– Add Target Audience
– Include Customer Facing Content
– Set up & Review Tracking Metrics
– Execute Marketing Activity



E-Mail Marketing Activity



Marketing Activity Metrics

• Metrics For All Activities
– Revenues
– Costs
– Opportunities
– Leads
– Orders

• Not the best metrics for one-to-one marketing 
strategies



Marketing Activity Metrics



Marketing Activity Metrics

• Click-Thru Destination Metrics
– Responses

• Specific Activity Metrics:
– E-Mails Opened
– Web Advertisement Impressions

• All tracked in Interaction History



E-Mail Activity Metrics



E-Mail CTD Metrics

• CTD-Based Metrics



Conclusion: Completing The Cycle

• Analyze Metrics in Real-Time

• Apply to Target Audience Generation

• Develop Targeted Marketing Activities

• Continue Cycle of Learning and Personalizing



For Additional Information

• Documentation
– Oracle Marketing User Guide
– Oracle Marketing Implementation Guide
– The One to One Future (One to One) by Don 

Peppers and Martha Rogers

• Contact Mike Willauer
– mwillauer@biztech.com
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