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Resume of Presenter

 Over 11 years Hyperion design experience
— Hyperion Essbase (Hyperion Certified Professional)
— Hyperion Planning
— Hyperion Financial Management
— Hyperion Reports / Hyperion Application Link
— Hyperion Analyzer / Web Analysis
« Over 13 additional years in program/project management in One

Design (OD) and Commercial Off the Shelf (COTS) software
deliverables

— Project Management Institute (Project Management Professional)

— National Contract Management Association (Certification in Contract
Administration)

— Institute of Management Consultants (Certified Management
Consultant)

— Software Engineering Institute/ CMM: Level 4 (Management)
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Rationalization of Your Executive
Dashboard

* Typically an evolution of needs / desires of both financial
administrators and executive management

— Desire to push information “up” the corporate ladder without
granular assistance

— Top to bottom, single version of the truth from a single
source repository

— Simple, so a Big Purple Dinosaur who lacks opposable
thumbs can use effectively

— An executive “Bang for the Bucks” deliverable provided with
their tenure (time to market)

home of the OAUG KNowledge Factory T



COLLABORATEOS

TIP #1:. Create a “Style Guide” for
All Objects

« Major categories of Style Guide considerations (typically
requires several meetings / chalk talks to evolve the document):

TABLE-OF-CONTENTST
T

LIST-OF-SCREENS — 29
1.0-0BJECTIVES — 31
2.0-WINDOW — 49
3.0-PAGE-BANNER —+ 81
4.0-NAVIGATION — =31
5.0-DATE-STAMP — 119
6.0-VERSION-CONTROL —+ 129
;T.D-BDDY-DF-DATA — 129
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TIP #2: Design a Template for All
Screens

 Where does the source come from (lots of
places)?
— Current company Web site
— Unique design
— Comparing a marketing to a financial Web site
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TIP #3: Deciding on a Navigational
Design Approach

* There are three types of navigational design options

“rrﬂ'l Console Roob™ Microsoft SOOL Servers

— Enterprise [ acton e ok || = > | /w0 |

OneWorld Reporting System J AUyl b =Ty gee o F(1F 1 ek 5]

_ Hierarchical
#  ReportCard | (Can be MENU or BREAD

- | CRUMB driven for ease of use)

— Single Pass (Inéfallation Style Approach using Left / Right arrows —
Typical of a Budgeting Style approach as you see in Hyperion

Planning) B
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TIP #4: Create a “Home Page” Start

Point

 Turn off the Tabs and within User Preferences, General, set up
a Report Group / Report to be the Home Page

|| 3 Mone
i Home Page
' ) Report Graoup

' m Report
I Feport Group f Report

Profit & Loss
Consumer Electronics
Revenue
Expense
Profitability
Consolidated
Publishing
Cable
Ealance Sheet
Cash Flow
Financial Metrics

Human Resources Operational Metrics
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TIP #5: Navigating with the “Open

Report” Service Object

-u,' A Better Decision
(0] =0T T [ B d=T T T AT B Ry Tl My World!> Report Card (Financials)
' Sales / Medical Mgmt || Provider Relations |

Report Card

' Commercial ¥vs Medicare Medicare / Associates || Operatichs |

oo | Fob | miac | poc | omaac | o | g
Hefresh\few' Home Page> PCAT. Budgetv Actual Total Products v
Customers v

EYIE

Bkt ey b o e e T e e s e o e WA
Bl Ct [ Page [ 1[5 or1 [kt -
Time Phased... I SMITH. BRAD 18 F TR

home of the OAUG KNowledge Factory T



OALIG

oracle application

COLLABORATEOS

TIP #6: Grid Object Data Displays

« Remember the big purple dinosaur? Mind their vision when
defining Grid Object Displays. General Rule: The more Grey
the background the less bold the text of the rows / columns:

Jan.02 | Feb.02 | Mar.02 | Apr.02 | May.02 | Jun.02 | Jul.02 | Aug.02 | Sep.02 | Oct.02 | Nov.02 | Dec.02

ComiCaonf | 393 G679 860 789  1,0/2 1,003 1444 1,984 2,13? 2992 2624 3078~
Govt 120 235 274 461 364 451
Al Offices Jurnbo/MNonConf 156 | 206 272 208 24
Other MIA M M NI
Jan Feb | Mar npr May | Jun | Jul | Aug | Sep | Oct | Hou | Dec |
; Actual
2 Goal 48| 48 44| 48 40| 4a| 4
Actual 1?1-- 17
e 4” ........ o IR
Fd Spons Gr0as Froim 5 i 90 53 T 953
Gross roft % LI [ T T
Met Bales 2127 nfa 131 [i1] 0 PAMG
Dloccd Cosdl R T nia £73 174/ i 109
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TIP #7. Graph Objects Data

Displays
* Line objects are best used as a comparison of trend (even side
by side):
InvoiceASP v || invoiceasp v
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TIP #7. Graph Objects Data
Displays (continued)

Bar objects are typically used for both time-phased comparison
and stacked / top providers comparisons

Tl 1] = o1 |MNetSales

Met Sales CY v, PY Comparison:

...........

""" L E—— B r,;;"*"
: - ik

R Ty N

>

T 4 4 ddddddd I

510,000 3

$0 -+
b 1, It Iy, [

Top 5 Customers T;E!f'l u_i = r-..ﬁ.:::. rth

m WAL-MART STORES INC = STAPLESZ * m OFFICE DEPOT m CIRCUIT CITY STORES INC - m BEST BUY CO RIC - A0

&,000,000 —_‘

o T o T |
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TIP #7. Graph Objects Data
Displays (continued)

* Pie is best used for a single point in time comparison (usually
driven by Tab / Drop Down / Radio Button selections)

--D_-_--"-_r_i-_-_--_m_d""----_-_--_-__.
w | m|m I Tm 1 mm ' ma |TDTE|WESTEI’H Civizion "'| |.&.CTLIEI| Headcount =

sm Ea-slwn Bh.rlshn 'I:l:lrpﬂ:lm

42
5

| Courd - |

192

W FT O BT lCuml

|T|:|tal Eastern Division V| |ActuaIHeachunt -

33
4

229

B FET OPT B Com

|T|:|tal MHon-Branch - | |Actua| Headcount - |

dak

| ) ‘u :
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TIP #8: Best Use of the “Drop Down”
Object

e Multiple Drop Downs are used to drive a Grid Object:

e T e ]
‘T-El]l]ﬁ v

Imvoiced v | Al Project Types v ‘

February | March | April | May | June | July | August | September
nmeritas ! 00 0o 00y 00) - 001 00 01 0.0
ATLANTA (USA) 0.0 o) abp o0 Qo) oo 00 0.0
| BOSTOH {(USA) 0.0 U Y 1 [ 1 0.0 0.0

| CHICAGO {USA) oo 000 000 0o oo od 0 0.0
[ A rur Aun s il 00 anl 0N anl nn il 00
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TIP #8: Best Use of the “Drop Down”
Object (continued)

e Multiple Drop Downs are used to drive a Grid Object (but the
selections are placed as column headers)

 ReffeshView! | Home Page>PCAT: Trends Total Products v
A Customers v
FYiG ¥ || Trend By Month hd

F 06

Total Products
Total Cuistomers

Ant My | Jun | Jul | S ‘ SEp | ot ‘ My | Dec | Jan | Feh | Mat ‘TrendEyMnnth
Met Equivalert Uitz 112,180,914 109102436 134,637,589 97,347,164 0 0 0 ] 0 ] 0 0 453,468,103
Irevice Price Per Equivalert Lni 0 ] 0 0 0 0 0 0 0 ] 0 0 0

home of the OAUG KNowledge Factory ':‘



QAUG COLLABORATEUB

oracle applications users group a1

TIP #8: Best Use of the “Drop Down”
Object (continued)

e Single Drop Downs are used to drive multiple Grid Objects

_| Ship To.. | Customers... | Products... ‘ Ship-Ta v
MTD: MTD: |Ship-Ta | 2]
b PLAH  Horth America ]
Met Sales 6,700 US
ducts Gross Profit 2.585
Grozs Profit % 38.6% Southeast
s get Sa'ss - "f“ Alabama(AL)
ucts rozs Pro n'a
Gross Profit % n/a Arkansas(AR)
Met Sales nia Horida(FL)
ducts Gross Profit n/a B . i
eorgialGA
Gross Profit % n'a ! [ ] i
L] |5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5:5: | (]
Top Customers: Top Products:
MTD: MTD: MTD: MTD: aTh:
ACT PY ACT PY ACT
WAL -MART STORES IMC (103451501 034515) 4,711 3.224 WL MRE-Marker 1,809 238 1,809
K-MART CORP 101711900101 711 9) T n'a | BE PB-Painthalls 1,546 1,31 1,546
SEOETShM AR DISTRIBLITOES DR O3007 w9 O=00F4 0 1497 an BE ME hdarker 1102 299 110>
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TIP #8: Best Use of the “Drop Down”
Object (continued)
e Multiple Drop Downs are used to drive Grid / Graph Objects

Frocioncts TN = I 2O = El
CTECT A= S ET
BT HET b B 1L
TR PS4 ol
WCER PLLUSs SILYER L]
Foreca=t ~CRF
ke T FER Lt ] e FIFTF.5E51
TR Plua= E5 . 698 FEFTF.5HE
==L E 103,355
FILNDE PLILI=S+ ol
FUIDE PSS+ SoD BST
P IR
B ] o o Z 50
v ER T
Foreca =t IF=
NORE IR SA. 16> 125 . 5T>
IS GSaadde i ] 229 . 554
ke == A2 ZFE2>
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N=s= A2 . F652>
Produact=s 122> 478 SS9 . 53>
Lirmits

Ew FProduct

- TR Plus
W IS Suide
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TIP #9: Best Use of the “Radio
Button” Object

« Radio Buttons define column details within the Grid Objects

o Drass Sele Top Customers: Top Product:
| WD | MID ML MTD: | om:
D T | M TP ACT ‘
O Neture | WAL-ABART STORES NG (1 RBHSY 0415 40 3 s VLR W W s
KeHART CORP (ADITHNIT 1) i na |7 | BE PEPatbels T REE T
() Nt Sales SPORTSHEN DISTRIBLTORS DE(HOS0071)103007) 19 0 || BEMR-Herke (VY )
g NATIONAL PANTRALL SLRPLY1 021 DRS1021068) 152 Mo ] A ) 681
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TIP #10: “Print Page” Versus “Print”
Service Object

* Print Page literally prints the page currently viewed by the user

* Print Object (Service Object Selection) will print the Highlighted
(Grid or Graph)

_ g Print Screen!

Fylf

Tetal Pradlcts

Clstomers
WD &ctual | MTDPlen | MTDPen%e | MIDPY  QTDActusl | GTOPen | GTDPane | GTDPY | YTDActal | YTDPen | YTD P
et Epivalent Unts 03460403 109014394 (6050% 260263260 SM066% 236336 (66 0 4TI0UAN0 S2MOTA0M (43
Invoice Price Per Equivalent Lt 0 1040 (100.01% [ [ 2060 (oo 0 0 2800 (000!
et A5P 0.2536 L7 Al 0709 0.5 02709 0% 0.0000 0.254 0680 A4
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Thank You! and Questions?

home of the OAUG KNowledge Factory :‘



	Slide Number 1
	Slide Number 2
	Rationalization of Your Executive Dashboard
	TIP #1:  Create a “Style Guide” for All Objects
	TIP #2:  Design a Template for All Screens
	TIP #3: Deciding on a Navigational Design Approach
	TIP #4: Create a “Home Page” Start Point
	TIP #5: Navigating with the “Open Report” Service Object
	TIP #6:  Grid Object Data Displays
	TIP #7: Graph Objects Data                Displays
	TIP #7: Graph Objects Data  Displays (continued)
	TIP #7: Graph Objects Data  Displays (continued)
	TIP #8: Best Use of the “Drop Down” Object
	TIP #8: Best Use of the “Drop Down” Object (continued)
	TIP #8: Best Use of the “Drop Down” Object (continued)
	TIP #8: Best Use of the “Drop Down” Object (continued)
	TIP #9: Best Use of the “Radio Button” Object
	TIP #10: “Print Page” Versus “Print” Service Object
	Thank You! and Questions?

